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Why OTT and Live Streaming?

OTT means entirely new opportunities for content creators, distributors and consumers  

(Source: https://quotesgram.com/funny-
quotes-about-netflix/)



Why An Asian Perspective? 

Netflix (global OTT) is dominant but local OTT service providers are rising in Asia 

(Source: https://thelovequotesnet.blogspot.com/2018/11/blog-post_7943.html)

(Source: 
https://br.pinterest.com/pin/710865122413169194/?amp_client_id=CLIENT_ID(_)&mweb_unauth_id=%7b%7bdefa
ult.session%7d%7d&simplified=true)

(Source: http://www.businesskorea.co.kr/news/articleView.html?idxno=45420)

(Source: https://mydramalist.com/discussions/tian-ya-ke/60669-how-to-sign-up-for-youku-laptop-
computer-guide)



Why another ITS Webinar?

The recent virtual special issue (VSI) of Telecommunications Policy solicited both 
theoretical and practical studies on OTT and live streaming services. 



Who are the speakers?

We invited 3 Asian authors as speakers 
to share insights gained from the virtual special issue. 



Who are the speakers?

Today, 3 speakers will address key questions as follows. 

1. Who uses paid OTT services and why? Are there any differences in

consumer demographics and values among countries?

2. What is the Netflix effect and its industry and regulatory implications

in Asia?

3. Is it possible for Asian local OTT to succeed in the global market?

Then, what would be factors influencing its success?



Thanks to

3 speakers, staffs and all participants 



So what?

“Ask the right questions

if you are to find the right answers” 

– Vanessa Redgrave 


